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A couple in Italy who met at a nightly balcony concert during the coronavirus lockdown are becoming a

modern-day Romeo and Juliet in the same city where Shakespeare’s story of unfortunate lovers took place.

Edda Farina and Marco Colombo___1___each other during one of the regular 6:00 pm___2 _ concerts

designed to cheer up the community.

Edda initially noticed Marco when she stepped outside to his violin___3___on his balcony. She said, “The
music was like an arrow fired by Cupid”. Marco, who also fell in love at first sight, tracked Edda down on social
media. The two kept___ 4 each other till one day Marco made a big banner to hang from the top floor of his
building with Edda’s name onitto___ 5 his love for her.

They then had their first date in a park as the restrictions were___6___in May. It turned out the couple had
lived in the same neighbourhood for much of their lives, butit___7 a global pandemic to finally bring them
together. Perhaps the fact that the couple could lean on each other during the lockdown meant that they had built
a___8  foundation before they met up. As Marco shared on his social media, “We are considering a wedding
ceremony on the large roof of my apartment building, which would___ 9 since we met on our balconies”.

Finally a balcony love story that ends happily—one Shakespeare himself could never have 10 !

1. A. greeted B. recognized C. spotted D. monitored
2. A. balcony B. charity C. folk D. square

3. A. studio B. talent C. practice D. performance
4. A. consulting B. messaging C. dating D. visiting

5. A. seek B. declare C. share D. win

6. A. lifted B. announced C. introduced D. rejected

7. A. caused B. deserved C. needed D. took

8. A. sound B. material C. fresh D. basic

9. A. work out B. take effect C. make sense D. pay off

10. A. understood B. adopted C. edited D. anticipated
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Charles Dickens was born on February 7th, 1812, the son of a clerk at the Navy Pay Office. His
father, 11 (continuous) living beyond his means, was imprisoned for debt in the Marshalsea in 1824.
Twelve-year-old Charles 12 (remove) from school and sent to work at a boot-blacking factory, earning six
shillings a week to help support the family.

This dark experience cast a shadow over the clever, sensitive boy. The childhood poverty and feelings of
abandonment would be a heavy influence 13 Dickens’ later views on social reform and the world he would
create through his fiction.
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Farming was considered part of the rural charm in the past. But now, farms have come to the concrete jungle

H Hi

and they can even be found high up on balconies.
According to a recent report 14 (release) by a Chinese e-commerce platform, the sales of vegetable

seeds in the first quarter on T-mall doubled compared with the same period last year. Sales of products such as

nutrient soil and gardening tools 15 (rise) three times since last April. Out of all the
people 16 (buy) farming tools and seeds, most were born after 1995.
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How people think about their competence 17 (influence) how they learn and grow. People with a

fixed mindset believe that their talents and qualities are pre-determined and unchanging. Therefore, they easily

adopt limiting beliefs about 18 they can and cannot do. This fixed mindset can lead people to avoid
challenges, to feel threatened by others’ success, and to turn a deaf ear 19 there is an ethical misbehavior.
On the contrary, people driven by growth mindset are more convinced that their 20 (capable) can be

developed, thus more motivated to take on challenges and respond well to criticism.
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Nia’s family moved often, finding shelter in rooms with relatives. Tensions rose with every move and shouting
matches were constant. When everything came to a boil, Nia found it best to keep silent. She became more and
more withdrawn as she got older, losing confidence in herself and her voice.

When she was a young adult, Nia had developed a fear of speaking. So when a friend told her about
YouthCare’s Tile Project, she was terrified. But Nia wanted to take steps to find a job and support herself. She
finally took a deep breath and decided to give it a shot.

Nia signed up for a ceramic (Mg &) class. The passion she gained for learning a new craft was clear-but when it

came to group activities in the classroom, Nia struggled. She told staff that she didn’t like being around people she



didn’t know. So when the class was given the opportunity to sell their artwork at a local fair, Nia hesitated. With the
support from YouthCare Career Coordinator, Kate, she cautiously agreed.

When the big day came, shoppers poured into the fair, approaching Nia with questions about the program and
art pieces for sale. Each time, Nia turned to Kate to whisper the answers in her ear, and Kate repeated the answers
out loud. At one point during the fair, she was left alone for a moment. When a customer came up to ask a question,
Nia answered with hesitation. Soon after, another visitor came. When Kate returned to her side, Nia fought back her
fears and answered their questions on her own.

Nia’s confidence grew with every interaction. By the end of the day, she was beaming. “I was so impressed by
Nia. She really loved explaining to customers how to fire ceramic,” said Kate. “The artwork she sold was the
biggest sale of the day!”

That day at the fair was life-changing for Nia. She discovered that she truly enjoyed talking to others-
especially about art! With continued support from staff to build communication skills and confidence, Nia
completed the Tile Project with flying colors.

21. What made Nia finally decide to try the Project?

A. Her family atmosphere. B. Her friend’s persuasion.

C. Her desire to find a job. D. Her passion for ceramics.

22. The fair is life-changing for Nia because she_ .

A. discovered her true love in art B. made the biggest sale in the fair

C. won the recognition of customers D. gained confidence through interaction

23. What can we know about Nia?

A. She was forced to the fair. B. She did very well throughout the fair.
C. She finished the project successfully. D. She was struggling in learning ceramic.
B

It is our mission to help busy but curious home cooks make the best purchase decisions. Now compile our
informative lists below.

Kitchn

If you’re dedicated to learning the ins and outs of cooking and want a full program, Kitchn Cooking School
offers an online course that includes 20 lessons over 20 days for only $30 each class.

Each day, a new topic is covered, starting with knife skills and ending with how to plan, cook and throw a
dinner party. Most importantly, the instructors value the joy in cooking. The tone of Kitchn is light, playful, and
fun, but still professional and very informative.

Udemy

With over 183,000 online courses available, Udemy offers a variety of cooking courses taught by instructors
around the country.

Many videos come with bonus material that includes suggestions on kitchen tools and equipment. Udemy
offers great deals with large sales on classes, as well as a selection of free content. Courses come with full, lifetime
access when purchased and a 30-day, money-back guarantee. Prices generally range from $10 to $30.

Rouxbe

Widely recognized as the leading online cooking school among industry professionals, Rouxbe offers a wide

array of individual lessons, plus their professional certificate programs.



Membership costs around $15 per month or $99 per year, but Rouxbe often offers discounts on their annual
membership, as well as a 30—day free trial. So, if you’ve been struggling to come up with recipes to cook at home,
Rouxbe is a fantastic resource that provides simple, quality professional guidance.

NYT

NYT is recognized for its food section and offers a large selection of instructional cooking videos online for all
skill levels.

For those with specific dietary preferences, you can easily find what you’re looking for by selecting categories
like dairy—free, low-carb, high fiber and more. Membership fee is around $5 per month or $40 annually for
unlimited access. And, not to worry: You can cancel at any time.

24. Which one is most likely to attract vegetarians?

A. Kitchn. B. Udemy. C. Rouxbe. D.NYT.
25. What can we know from the passage?

A. Kitchn is recognized for its professional and informative style.

B. Udemy offers rich cooking courses by worldwide instructors.

C. Rouxbe is highly thought of by industry professionals.

D. NYT targets people with specific dietary preferences.

26. What do the four schools have in common?

A. They offer online courses. B. They allow special discounts.

C. They provide extra materials. D. They engage famous instructors.

27. What is the purpose of the passage?

A. To compare the cooking methods. B. To recommend cooking schools.
C. To promote home cooking skills. D. To introduce cooking courses.
C

Next Frontiers
Schoolbooks typically present explorers as intrepid (53 #L[]) individuals who, for example, sail wooden ships
to new lands. But today most explorers who are making fundamental discoveries are scientists. And whether the
frontiers are tiny, like the human genome, or massive, like our deepest oceans, we still have much left to learn about
planet Earth. The quests that modern scientists pursue rival (Et#5 ) anything in a history book or an adventure

novel.

Exploration is science in its most basic form — asking questions of the natural world and, we hope, using the
answers for the betterment of everything on Earth.

Exploration has great value. It inspires us, widens our knowledge and gives us hope for a better future. And the
practical payoffs can even be lifesaving. Scientists who spent decades exploring what was in the atmosphere found
that over time the concentration of carbon dioxide was rising. Without that discovery, we humans would now be
living like the proverbial frog in a pot of gradually heating water, unsure why the environment around us is
changing, and slowly boiling to death.

The human drive to overcome challenges is an essential aspect of the human drive to explore, which, in most
cases, spurs innovation. Early human submersibles that reached the bottom of the deepest ocean trenches made the

trip just once, stressed by the enormous pressures there. But eventually a more stress-resistant deep—submergence



vehicle, the Limiting Factor, allowed investor and undersea explorer Victor Vescovo to reach trench bottoms
numerous times.

Now there are roughly 4,000 autonomous Argo floats across the world’s oceans that dive down to 2,000 feet
and resurface every 10 days. Programmable vessels greatly expand our reach and reduce the risk to the people
involved in exploration, allowing for the kind of discovery that the human body might limit. The Argo group will
also deploy dozens of sensors every year that will gather biological and chemical data, leading to new observations
about marine life.

Other institutions plan to search the seas in unison, sending data to guide ships that forward the information to
researchers on shore. Ocean research groups have made it a priority to openly share their discoveries and data with
the public and to inspire the next generation of young scientists. Anyone can go along for the ride — we can all be
explorers. Maybe one day you’ll explore the Great Barrier Reef, the desert, or a rain-forest canopy.

Captain James T. Kirk began each episode of the original Star Trek television series by saying, “Space, the
final frontier.” Not necessarily. We still have plenty to discover right here on Earth, and we eagerly await surprises
from the newest worlds we find.

28. The example “proverbial frog” in Paragraph 3 isusedto_

A. illustrate the significance of exploration B. stress the importance of knowledge
C. argue for the necessity of innovation D. show the impact of global warming
29. We can learn from Paragraph 4 and 5 that .

A. the human desire to overcome challenges leads to innovation

B. sea life observation is the final purpose of ocean exploration

C. the findings of ocean exploration are rather disappointing

D. new technologies push human exploration in the ocean

30. What can we infer from the passage?

A. Few modern scientists are true explorers. B. The space will be human’s final frontier.
C. Exploring is an in-born human quality. D. Exploring the earth can still be fruitful.
D

Humans have long gained pleasure from the smells of the natural world. For the most part, though, human
beings are not their target market. For plants, fragrances are a way to interact with insects and other animals. Their
attraction for people happens simply by chance.

In chemical terms, most natural fragrances are made up of volatiles — so called because of their tendency to
change states suddenly. Volatiles evaporate easily, drifting into noses. In plants’ reproductive processes, smelly
volatiles attract pollinators (%47 £ H1). But their natural applications are much more varied. If an insect chews
through the leaves of some Bursera plants, out shoots a sticky, smelly liquid to trap it. Coyote tobacco plants are
even more crafty: upon sensing the smell of hungry caterpillars, they produce volatiles that attract predators to kill
the pests.

What is truly amazing is just how wily plants can be in using their scents for reproduction. White flowers often
emit their scent at night to attract nocturnal pollinators such as moths. They produce a dilute nectar (FiR: )16 %)
that encourages moths to keep moving, rather than linger at a single bloom—all the better to increase pollination.

Other flowers change their fragrance after being successfully pollinated, as a signal for insects to go elsewhere.



But though “Scent” is a story of plants’ cleverness, it is also a tale of the human kind. People have long used
fragrances for their own purposes, particularly for use in religious ceremonies: perfume recipes on the walls of an
Egyptian temple in Edfu demonstrate just how long ingredients have been mixed in pursuit of the best blend. So
highly prized were some scents that, to scare off competitors, Arab traders spread a legend about giant eagles that
guarded cinnamon.

Eventually scientists no longer needed natural sources for fragrances. In 1866 a fragrance molecule was
produced for the first time. Sixteen years later, Houbigant Parfum released Fougere Royale, the first “modern
fantasy perfume” that creates an imaginary scent rather than copying a natural one. Nowadays fragrance—making is
dominated by man—made compounds, which can be reliably and affordably produced in large quantities.

That has led to the mass production of smelly products, from toilet paper to toothpaste. Scent is accordingly
big business. It is said that a world—famous fragrance and flavour manufacturer that claims people interact with its
products up to 30 times a day, had sales of €3.8bn last year.

31. According to Paragraph 1 and 2, which would the author agree with?

A. Some plants might kill the pests with their smells.

B. Fragrance is a tool for plants to protect themselves.

C. People interact with nature easily through fragrance.

D. Fragrances are less important to humans than to animals and insects.

32. What does the underlined word “prized” in Paragraph 4 most probably mean?

A. Developed. B. Rewarded. C. Mixed. D. Valued.
33. What can we learn from the passage?

A. Humans do not use fragrances as purposefully as plants do.

B. Natural sources for fragrances will be out of date in the future.

C. Plants use fragrances to both attract and send away pollinators.

D. Man-made fragrances have to be produced by copying natural ones.

34. Which of the following would be the best title for the passage?

A. Plants Smell, Insects Prey B. Smartness behind Fragrance

C. Fragrance: To Make or Not to Make D. Fragrance Connects Human & Nature
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How Sociologists Define Culture

Culture is one of the most important concepts within sociology because sociologists recognize that it plays a
crucial role in our social lives. It is important for shaping social relationships, maintaining and challenging social
order, determining how we make sense of the world and our place in it, and in shaping our everyday actions and
experiences in society.___ 35

In brief, sociologists define the non—material aspects of culture as the values and beliefs, language,
communication and practices that are shared in common by a group of people. Expanding on these categories,
culture is made up of our knowledge, common sense, assumptions and expectations. It is also the rules, norms, laws

and morals that govern society; the words we use as well as how we speak and write them; and the symbols we use



to express meaning, ideas and concepts.____ 36 It informs and is encapsulated in how we walk, sit, carry our
bodies and interact with others; how we behave depending on the place, time and “audience”; and how we express
identities of race, class and gender, among others. Culture includes the collective practices we participate in as well,
such as religious ceremonies, the celebration of secular holidays and attending sporting events.

_ 37 This aspect of culture includes a wide variety of things, from buildings, technological gadgets and
clothing, to film, music, literature and art, among others. Aspects of material culture are more commonly referred to
as cultural products.

Sociologists see the two sides of culture—the material and non—material—as closely connected. Material
culture emerges from and is shaped by the non-material aspects of culture. 38 But it is not a one-way
relationship between material and non—material culture. Material culture can also influence the non-material aspects
of culture. For example, a powerful documentary film might change people’s attitudes and
beliefs.___ 39 What has come before in terms of music, film, television and art, for example, influences the
values, beliefs and expectations of those who interact with them, which then, in turn, influence the creation of
additional cultural products.

A. This is why cultural products tend to follow patterns.

B. It is composed of both non-material and material things.

C. Without culture, we would not have relationships or society.

D. Culture is also what we do and how we behave and perform.

E. Material culture is composed of the things that humans make and use.
F. Culture is distinct from social structure and economic aspects of society.

G. In other words, what we value, believe and know influences the things that we make.
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Nobody likes to feel anxious. Anxiety is among the most common and criticized of human emotions. Studies
show that over 100 million people in the U.S. will suffer from an anxiety disorder in their lifetime. Rates, especially
among the young, have been rising for the past decade. It seems, then, that our efforts to contain anxiety aren’t
working.

As a clinical psychologist and neuroscience researcher, I believe that we mental health professionals have
made a terrible mistake. Feeling anxious isn’t the problem. The problem is that we don’t understand how to respond
constructively to anxiety. That’s why it’s increasingly hard to know how to feel good.

This “bad” feeling isn’t a failure of mental health. It’s a triumph of human evolution: the ability to think about
the uncertain future and prepare for it. The unpleasant emotion, for example, fear, signals that you may be in
danger—from a predator, bully or speeding car—and readies your body and mind to fight or take flight.

Anxiety, by contrast, has nothing to do with present threats. Instead, it turns you into a mental time traveler,
drawing your attention to what lies ahead. Will you succeed or fail in that interview for a job you desperately want?
Anxiety prompts your mind and body into action. Your worries force you to prepare thoroughly for the interview,
while your heart races and pumps blood to your brain so that you stay sharp and focused, prepared to pursue your

goals.



Research has also shown something that many scientists didn’t expect: higher levels of dopamine (£ [ Ji%)

when we’re anxious. We have long known that dopamine soars when an experience is pleasurable and also in
anticipation of rewards. The fact that anxiety also boosts dopamine levels points to its role in making positive
possibilities into reality.

Many of us feel overwhelmed by lasting anxiety and don’t see any benefit from it. We have come to believe
that the best way to cope is to get rid of it. But treating anxiety like a disease prevents us from distinguishing
between ordinary anxiety and anxiety disorders. We need to develop a new mindset about this misunderstood
emotion. Anxiety can’t do its job unless it makes us uncomfortable, forcing us to sit up and pay attention. We don’t
need to like anxiety—just to use it in the right way.

40. Why is it increasingly hard for us to know how to feel good?

41. How does anxiety help one in a job interview?

42. Please decide which part is false in the following statement, then underline it and explain why.
Research has shown that dopamine soars when an experience is pleasurable, but it is in lower levels when we are

anxious.

43. How do you cope with anxiety positively in your daily life? (In about 40 words)
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FHAMNBMEE . AR AMIWEER B SRR 7T AT 2 I M . iR B think 7] %)
N—IAERS, FEiB A How people think about their competence, 151 H % = AFRAEHIL . HOA
influences.
[18 A
EEFEENG) AR B, AR S0 H SR A AR 2 RIBURBIERE S 51 EEMN
A, WA, fRHEYIN A what, #{IH what,
[19 vEfE]
FERIENG] . AR XMPEDE RO FEATERERRAL, 0l DB B, A H DB A Y
ITNEE COnSRAFFEIE S AR 21T B EE . b rT 3 AR RRIE WG], RESHE A AT N IR,
FoR e BHE” H when; BUEERIRIEG], BIOURAA TN, Fom “iR” B if, HUH when/if,
[20 & EfE]
EELW . AR MR, ZRKBLEIREN NG B ORI AT R R, NI EA 3 S Esz kR I
SRR R AT R . A ) 321 R 4417 capability, %1 BJAT DU AT 44 4], AT LR AT $LA; 1
AT AL RN, Z5E B their HEHUE A . #4H capability/capabilities.
FH Sy PSEREGEHT, 384D
H—HWEt 14/MIEE/ME 245, 3£284)
PIER T EIAESC, MEEETEAH Ay By C. D IUAMETH, EHBEER, HFAEBSBRK ¥ %
[%4%]121.C 22.D 23.C
it
[ FE) X2 —FICACC. FEYR T EANAYMHET — KL Gox ERIRIL, iy ik 7 54 ASR )
R, @ TIEEIGMEL, Hedsem T TERTH .
[21 @efE]
YR H AR, ARYE 5 — Bedt “But Nia wanted to take steps to find a job and support herself. She finally took a
deep breath and decided to give it a shot.” ({HERMIAEH AT TAEFRIEH Do WA TIRW 7 — 1R, oEik—
o) AR, A AR TAE AR EE Rk it e 4 o S5 AN TR . ik C 30
[22 FEfE ]
TR AR AR . AR S T BEh “Nia’s confidence grew with every interaction. By the end of the day, she was
beaming. “I was so impressed by Nia. She really loved explaining to customers how to fire ceramic,” said Kate.”
CREAGEREAT I — X, MR OREIn— k. ARG, Mgy, “QeMiZaIie  TIRZIMEN R .
i AR B AR R IR AR R AT R IR RS WURRUE ) T, XKL G B TR AR TS, RN IR H )
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(23 fiEf# ]
HEFR W . ARHE )5 — B “With continued support from staff to build communication skills and confidence,
Nia completed the Tile Project with flying colors.” (7 LAE N R IIRFEECRE T, QUi r 1 VaiEH I f1E
O, OISR T EETE O TR, SR TURAL, FRAVEE I 2 R e R T XN IH o ABD i
HIF S EAST . ik C I,

[%%124D 25.C 26.A 27.B

[i#dT]

[oHT ) At —RINH . SCEAAHE T WA R LR ZIE IR FE R 2AAR, B 575 BT Bk (E T 4F 1 3R JEd T
H B A SR E

[24 s ]

HEFRHIW R . HR4E NYT #4> “For those with specific dietary preferences, you can easily find what you’re
looking for by selecting categories like dairy—free, low-carb, high fiber and more. (& A L6145 45 & UK € - 1)
N, ARAT PO GBI RS S ARBRKA A maF e B B AR &) 7 A1, NYT &
AARE G R E#H . Wk D,

(25 e ]
TR, MRIE Kitchn 54 “ The tone of Kitchn is light, playful, and fun, but still professional and very
informative. (Kitchn 5. . A, EMRIRL, FEERK 7 ARl Kitchn DI
M ANE BFEE B RS T 4. # A TS 1% R4S Udemy 354> “With over 183,000 online courses
available, Udemy offers a variety of cooking courses taught by instructors around the country. (Udemy #fi-5 #id
183000 [ JEEZRURFE, HRAH Hy 4 [E 25 Hh ) BOM B (1) & MU RRE ) 7 vl %0, B I “worldwide
instructors”  PiiE4E R MR Rouxbe 74> “Widely recognized as the leading online cooking school among
industry professionals, (Rouxbe # A\ NATE MY N A4 FIFE L AT 5442, ) 7 A%, C Il “Rouxbe 52
PPV E N N RSP, 7 YEIER; MR NYT #43 “For those with specific dietary preferences, you
can easily find what you’re looking for by selecting categories like dairy—free, low-carb, high fiber and more. (X}
TR Ry E R A N, ARA] DOE R e B e AL s RS 2T YRS R ha tk BIUR AR 1)
YD 7 AREHENTH NYT £ RHE IR EMEF N . D Bijiikes . #ik C.

(26 BivfE ]
YN HEfE A . ARYE Kitchn #B4) “Kitchn Cooking School offers an online course that...” . Udemy #4> “With

4

over 183,000 online courses available...” . Rouxbe 7 “Widely recognized as the leading online cooking
school...” PLA NYT #4r “NYT is recognized for its food section and offers a large selection of instructional
cooking videos online for all skill levels.” W1, X DY (3L (R 2 A2 i HE EAE VRIS . 0k A

(27 fvef# ]
HEFRHIW R, ARHE 25— B ¥ “It is our mission to help busy but curious home cooks make the best purchase

decisions. Now compile our informative lists below. (FRA Ty A2 5 BT Rk (L 133 1 2 et Jo il i o e A2 1) i S
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W BERA T FHAERLH. )7 LAY Kitchn, Udemy. Rouxbe A1 NYT 2 VUit 7e 28 = 4F
WIS . AR EAE H A VU A4, DAFHE B0 S0 i 47 7 110 5 B A0 3 o (R D SR E
ik B,

[%%)128.A 29.A 30.D

[T ]

[ B X2 —RU . CE Y TIRR R RIEAN R A ——R B AR, AIEEH
TX i R R U M Bk B — ). SCEEIRIR T PR ZR HhER 1 B A PRI

[28 @ifE]
HEPEHIWTRR . 3RS =B “Exploration has great value. It inspires us, widens our knowledge and gives us hope
for a better future. And the practical payoffs can even be lifesaving. Scientists who spent decades exploring what

was in the atmosphere found that over time the concentration of carbon dioxide was rising. Without that discovery,

we humans would now be living like the proverbial frog in a pot of gradually heating water, unsure why the

environment around us is changing, and slowly boiling to death.(¥fRZ A 1R KHIMNME . SEHIFRANT, §KIATH
R, ERAT ALK A B T SERRI R EL B A DI dr . BEAZATE 7L HERIN R R R
KAWL, KU T RHER, 8RR EE Bt iR REA X — R, RIOIANKIEHR 2L
EAE PR E I — R AR TR BT NI B B, AN JRA A B A B vt A R AR AL, SRR 18R s I
MAE)” AIHERN, 25 =Bt “EiEHEE” I3 F R U ] R BRI I fmm . ok A
[29 @A)

YT PRARRR . FE3E A PUBE “The human drive to overcome challenges is an essential aspect of the human drive to
explore, which, in most cases, spurs innovation. Early human submersibles that reached the bottom of the deepest

ocean trenches made the trip just once, stressed by the enormous pressures there. But eventually a more stress-

resistant deep-submergence vehicle, the Limiting Factor, allowed investor and undersea explorer Victor Vescovo to

reach trench bottoms numerous times.( A3 IR kAL (113) 7702 N AR R BN J1 1) — AN EED I, 7R 2 H N
T, WRERINISREOIHT . B ASEEKES BN SR AR, EE KRN REHT T —k. (Hi
&, — RN AT R K B —— “PREIE T, i R RIRR R YT £ « 4ETRNRAS L2 R E
VAR ” WA, ARG IR AR S BT Ok, WUk A

[30 @A)
SIS, HI4E 45 =B “Exploration has great value. It inspires us, widens our knowledge and gives us hope
for a better future. And the practical payoffs can even be lifesaving. (¥R ZH IR KM E . SEHFAT, F7RFA]
FAR, AERAT— ALK E . bR R 2 AT LA A )7 s SEP9EH “The human drive
to overcome challenges is an essential aspect of the human drive to explore, which, in most cases, spurs
innovation. (AR e IRBEER B J1 2 NRIRZR ) /I — AN EEITH, ERZHAFENT, WERI 20
)7 LA IS — Bt “We still have plenty to discover right here on Earth, and we eagerly await surprises from
the newest worlds we find. (FATTFEHIER FICGRZ RPEERI, FATADIHEERE R A AR I BoR 5
i) ” AR, PRRHERUIIRE B A AL, #k D.

[%42%]131.B  32.D 33.C 34.B
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[ 35 XE RIS XHEYREE, RS B EFHARS Y B —Fh 7 X BT N 5] 7564
SRR AN o SCE EEYY] 1Y R s F R ORA B O BB AR .

(31 Ef# ]
HEFR AW, MR %5 Bt “If an insect chews through the leaves of some Bursera plants, out shoots a sticky,

smelly liquid to trap it. Coyote tobacco plants are even more crafty: upon sensing the smell of hungry caterpillars,
they produce volatiles that attract predators to kill the pests.(#15— H B HUR % T — L& Bursera FEYI I,
R PR TER . A RRRAR IS . R E R R — BIRBURE Rk, e
FUR P SRR, WA RSEER)” ATHER, (FEAFEEFRSEYRIT B T . #§iL B,

(32 fE# ]
Ta|F IR . AR 2817 J5 SC “to scare off competitors, Arab traders spread a legend about giant eagles that
guarded cinnamon” T %1, N T WNHITESR T, FURAAR NAERE T — DR TP WEER BB ffE iy, T IA
LeFmRHEHERE S0, R NS AL YR M S0 . Mo Zeinl B “CE BN o ik D,

(33 @iiEfE ]
AT PRAR RS . AR HE 25 =B “What is truly amazing is just how wily plants can be in using their scents for
reproduction. White flowers often emit their scent at night to attract nocturnal pollinators such as moths. They
produce a dilute nectar (FiF: 1)1t %) that encourages moths to keep moving, rather than linger at a single bloom—

all the better to increase pollination. Other flowers change their fragrance after being successfully pollinated, as a
signal for insects to go elsewhere.(F 1E4 A 15 a5 2 HEIAE A P EA TR URBEAT B2 2 A B . FI1E
W ERATEUR SR, DRGI AR &, i ik, e AmBmiesE, S R, MRS
FAE— N —IFEH], X OGNk . HAAEASAE BRI JG = B eI AR, 1y RIRER 2|
bt 7 A5 5)” TR, AR I ROR B 5 GEL RE k. ik Co

[34 @]
TEAKEM., Y55 —E “Humans have long gained pleasure from the smells of the natural world. For the most

part, though, human beings are not their target market. For plants, fragrances are a way to interact with insects and

other animals. Their attraction for people happens simply by chance.(KHALASKE, AZE— B M E Rk 3R

IR, A, ERZHIEN T, ABIHAREAIN BRI SHEYRY, &S RS mshy b
N —FI7 e BN NG e A RN L) GG R RS TR TS F R R B
CULREIEM . ATAN, BRI “FukE G RN 7 B & Hbn . #ik B.

BTICEE S /M EME 245, FE1047)

BIBESLNE, WNESUER-BAMET ik HREE A 2 AR SRR T, FREE R ¥ IR
B BIHHE WIS RIEW .

[4%135B 36D 37.E 38.G  39.A

LfEdT]

CSE] X — R S SCREANAA T AL M b Ui S A R e 25
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[35 @TEfE ]
HISCHER] “Tt is important for shaping social relationships, maintaining and challenging social order, determining
how we make sense of the world and our place in it, and in shaping our everyday actions and experiences in
society. CERBIGEAELRAR . JEPFIPREAE SRR o TR JRATan (T B At AN FRA T e rp it oz . 2B 3R
EMS T H AT NMAREAIRERE . 7, J5HF] “In brief, sociologists define the non—material
aspects of culture as the values and beliefs, language, communication and practices that are shared in common by a
group of people. (I 52, a5 ALMARIUT I E SO —REAILERIMEM . FE10. 55, &
WAL 7 AR T AR AR R T R IO EN . S0, EE%, Bkl kso st &2
RN FEAAEY) R J5TH - B It is composed of both non-material and material things.” Cg HAEY) 5 1KA1Y
JREZR PGS ) IR 2 — B BOR A RN S 28 B TS IS T TR A A, AR RIK LR Y
fEM . % B.

[36 @it
J5 3CHER] “It informs and is encapsulated in how we walk, sit, carry our bodies and interact with others; how we
behave depending on the place, time and “audience”; and how we express identities of race, class and gender,
among others. CERIIEIRNTER . MHE . 165 FKL S ANTBKTT s IATRAT IR T35
IfrELAT AR 5 DLAIRATAT B M A5 Sy o) 7 BT, AT — 2847 o AR
AL B M3E4T . D Ti“Culture is also what we do and how we behave and perform.” (U & AT AT
PASSRATHIAT AR I o ) IR B “AT NANEREL” W BLJE SO B “aEig. Ak B 45,
ERK LR NER . ik D,

(37 @iE]
=B ) $E 3 “This aspect of culture includes a wide variety of things, from buildings, technological
gadgets and clothing, to film, music, literature and art, among others. (iXJ5 [ i) SCAL ALFE S AP & FERI AR TG, M
AL BT MARE, B, EIR. SCARMZRESE.) 7 BB @R BHEEETT S RBL SC R
T ARY)F 71, E T “Material culture is composed of the things that humans make and use.” (45 34k
72 H N3G A ] B ZR DU AL o ) A TG 2 A iy ASEHIE NG AR 8 7 F 2 Ja SO PR R«
Bl BHE . IREE” 4F. HAIBnZ GRS SRS SCRIEH . ik E.

(38 @A ]
BT SCHER] “Material culture emerges from and is shaped by the non-material aspects of culture. (45 AL =42 T
SACHARIBUT I, R ILBE D 7 SR SR 5 5 TR AR LN Y, JCHGR AR ST T R
Y5 J71H, G I “In other words, what we value, believe and know influences the things that we make.” (4]
UL, BATHTEALR . ARG A RITE RS20 A T R FA5 ) trtbAlbr, 2332 2R “what we value,
believe and know 7 (FRATPTEALAY . AHEHIARITERY RIOASCACHIARAR D510, 12 IGE R4 LR T B
ik Go

(39 AvEfE ]
RICIRF] “ a powerful documentary film might change people’s attitudes and beliefs.” (—#If A48 F 7] g
S AR NS EAEMD, HJ5 %] “What has come before in terms of music, film, television and art, for
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example, influences the values, beliefs and expectations of those who interact with them, which then, in turn,
influence the creation of additional cultural products.” (fli, ZFEI7EHE R B MM EAR T HE R
PHSENAAE 5 2 AN N BRI E L (S A0MIIEE, TR e B0 A5 AN 3 B2 S SR i o HAth SCAG 7 i
MIBIE.) F5. HE. AL I LA R T 3™ e, TAMEDL . A5 AR EE 3268 S )
QG AN o A SO i P AR 2 — B B AMSE T T2 . A T “ This is why
cultural products tend to follow patterns.” Gt A4 SO i) T AEE . ) &R LS Tk
M, fFE30E. ik A.

FB=H0: PERBGEHT, 3290)

[ %22 ] 40. Because we don’t understand how to respond constructively to anxiety.
41. It prompts one’s mind and body into action and it helps him/her to stay sharp and focused in the interview,
prepared to pursue his/her goals.

42. Research has shown that dopamine soars when an experience is pleasurable, but it is in lower levels when we are

anxious.
Because dopamine is in higher levels when we are anxious.
43. We should develop a good mindset about this misunderstood emotion and try to use it in the right way in our daily

life, which can help us get rid of it gradually.
b ]

[Fi5]) ASCRRUIA . R ORI 2 BN — PR G, AR EM RIS . LR
BT EERETE RO IR R AR R A an e BB RS R TV

(40 &7 )
AT . IRPEEE B “The problem is that we don’t understand how to respond constructively to anxiety.
That’s why it’s increasingly hard to know how to feel good. ”  CJa] 8 & FRATTAN 50138 G 4] 42 150 P S X6 8 o I
LA S BB A S 3 AT SR R A o) WIRN,  FRAT TSR BRAN T TE A SRR PR AR 1) J R FRAT 1A S
AT B 2 R AR RE . B %N Because we don’t understand how to respond constructively to anxiety.

(41 BvEfE ]
ZOATT M. IR VIR “ Anxiety prompts your mind and body into action. Your worries force you to

prepare thoroughly for the interview, while your heart races and pumps blood to your brain so that you stay sharp
and focused, prepared to pursue your goals.” (£S5 R () AR SR AHEATB) . ARIFE DB ARy

7 Fe o e, AR BRI KR FEIL, IR 2 IR FFEB AN LT, il il H AR 78 70 e o)
R, FRBS N BARM B A 475, B/ b AE T P R RO L . LI H AR, AR
Nj: It prompts one’s mind and body into action and it helps him/her to stay sharp and focused in the interview,
prepared to pursue his/her goals.

(42 FvERE]
AT . FRIEEE FLEX “Research has also shown something that many scientists didn’t expect: higher
levels of dopamine (% ELf%) when we’re anxious.” (Bt R T HLERLZHATRAR R AE R JIRAVEE
B, ZEMEKFER.) AIH, “butitisin lower levels when we are anxious” iX—#4 R0, #%HiHE
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Rk R BRARESCE KR, TR Ea e HEAEEN, ZEEKTER. #SE N

Research has shown that dopamine soars when an experience is pleasurable, but it is in lower levels when we are

anxious. Because dopamine is in higher levels when we are anxious.

(43 8EfE ]
EBHEH G, RPEE G — B “We have come to believe that the best way to cope is to get rid of it. 7 (A 1E
G B RN I B R TR E . ) A “We need to develop a new mindset about this misunderstood
emotion.”  (FATFHEXFXFib NiREHITEE G — N0 E.) K “We don’t need to like anxiety—just to
use it in the right way.”  (FRATATE ZE B AR —— A2 HIESR 7 NSO ar DN, £ H & AT,
FAILZA — AN RIFHOAREFERE, EWEHE, FROREHENE. W& Z%7: We should develop a
good mindset about this misunderstood emotion and try to use it in the right way in our daily life, which can help us
get rid of it gradually.
BEZF(20 97)
4. [E%E]

Dear Jim

How are you doing? Our class is going to hold a class meeting recently, whose theme is “Information Security
Education”. I’'m writing to share some details with you and invite you to take part in it.

With the increasing popularity of Internet, the security of it is becoming more and more important, especially for
us students. Raising the awareness of information security and learning how to use the Internet safely are the purpose
of our class meeting, which will be held at 2:00 pm this Friday in our classroom. To begin with, we’ll be provided
with some videos to learn about what security problems and threats are and how they do harm to us. In addition, the
teacher will instruct us what measures we can take to protect our information security. Last but not least, all the
students and teachers involved in the meeting can communicate with each other about their own thoughts. We would
appreciate it very much if you can join in the meeting and express your idea after it.

Looking forward to your participation.

Yours,

Li Hua

[t 1
B] AR PHRIEE TN BEREALHA Jim S, SiFhE S EI RN “5R%
BHE” YIRS BMZHE, B S I s KRR
[iER] 1. AR
‘%4 security—safety
Z1: take part in—join in
H¥): purpose—aim
R eeeees . do harm to...—be harmful to ...
Ak in addition—besides
2. f)R R
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[ L)AL
J5iF]): Our class is going to hold a class meeting recently, whose theme is “Information Security Education”.
$hfEH): Our class is going to hold a class meeting recently with the theme of “Information Security Education”.
[55) [&E455)8 1] Raising the awareness of information security and learning how to use the Internet safely
are the purpose of our class meeting, which will be held at 2:00pm this Friday in our classroom. (izH T 34414
fEE1H: L how 513 HIRIEMAIFILL which 5] 3 fIAEBR I E 15 M ADD
[ =445 2] To begin with, we’ll be provided with some videos to learn about what security problems and

threats are and how they do harm to us. (J2H] T what fl how 5| T ¥ 5=1E M\ f))
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